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Welcome

Thank  you  for  choosing  iSenseLabs  Services .  This  guide  i s  

intended  to  share  al l  the  important  information  that  you  want  

to  take  into  account  before  going  for  custom  module  

development .  



Make  sure  that  the  module  you  need  is  not  already  

available  

Custom  Modules  are  a  great  way  to  enhance  your  store  

functional ity .  Here  are  some  things  to  consider  prior  to  

going  for  a  custom  module  development .

Always  check  i f  the  module  that  you  are  looking  for  is  not  already  built .  

The  best  places  to  look  for  are  the  OpenCart  Marketplace ,  Google  or  

your  search  engine  of  choice ,  as  well  as  your  OpenCart  Partner  

of  choice .

I f  the  module  is  available  but  does  not  do  what  you  

need

I f  you  manage  to  f ind  a  module  which  somehow  does  the  job  but  does  

not  have  this  one  feature  you  need ,  always  make  sure  to  check  whether  

the  developer  is  interested  in  developing  this  extra  functionality  for  

you .



I f  the  module  is  available  but  is  not  compatible  with  

your  OpenCart  version

Again ,  the  best  way  to  go  here  is  to  check  with  the  module  developer  

f irst .  Make  sure  that  you  mention  what  your  OpenCart  version  is  and  

whether  they  are  planning  an  update .

I f  you  need  a  payment  or  shipping  gateway  

integration

Make  sure  to  check  with  your  bank ,  payment  or  shipping  provider  and  

ask  them  whether  their  solution  integrates  with  OpenCart  already .

If all of these do not help, then you can consider custom 

development. Here is how to pack up your requirements so 

that you get an accurate and fast quote.



Put  all  the  specif ications  on  a  document  and  format  it

We  always  recommend  clients  to  put  all  the  info  they  need  in  a  single  

document .  In  this  way ,  nothing  gets  lost  +  i t  contains  all  the  

information  on  one  place .  Also  i f  there  are  any  issues  you  can  always  

refer  to  the  document  as  a  settl ing  ground .

Choose  the  right  partner  to  build  your  module

Don 't  just  be  driven  by  the  f igures .  Always  research  the  company  

before  going  forward  with  someone .  See  i f  the  company  is  an  OpenCart  

Partner ,  check  their  products ,  publications  (blog ) ,  social  media  and  

rating .  See  what  the  community  shares  about  them  and  i f  they  have  a  

testimonial  section  where  you  can  check  what  previous  clients  think .



Project Overview

GENERAL 

INFORMATION



Project overview is a great way for the development company to get an 
immediate idea of what you are trying to build. 

The components for a successful overview are: 

Brief introduction of your business and what type of module you want to build

Example of the functionality that you want (video, image or link) 

Additional information (API if it is a third party software)



Brief Introduction

|"I sell custom t-shirts to over 30 markets and 
I want to integrate Mastercard as a 

Payment provider. "

"I have a custom module idea. Are you 
available to discuss it on Skype?"

iSense Comment: The opening statement is very clear and 
straight to the point

iSense Comment: The opening statement does not give 
any information whatsoever on what the client wants to 

build



Visualizing functionality

|"Example of the Mastercard integration is 
available as a payment method when 

checking out on sitename.com"

"You can view the functionality here: 
sitename.com" 

iSense Comment: The example is too general in this case. 
The more specific the better

"I have created a short video that walks you 
through the integration that I want taken 

from my competitor sitename.com"

or



Additional information (optional)

"You can find Mastercard's API here: sitename.com/developer/api"

Not every module needs additional info in the overview, so in case of payment 
and shipping integrations it is always good to research if they have APIs. So in the 

example of Mastercard an effective communication comment would be



What the module should do,
which version it should

work with, etc.

MODULE 

SPECIFICS



Next, we recommend to include information on some module specifics such as:

OpenCart version compatibility (example: Module should be compatible to 
OpenCart 2.3.0.1)

Theme compatibility (example: Module should be working with XYZ theme)

Multi-lingual and Multi-store (example: Module should be compatible to my 
store languages (English and German)). Multi-store functionality is not 

needed.

Third-party compatibility (example: Module should be compatible to XYZ 
module)

Rights (example: Module should be resold or redistributed to other clients)



Front-end, visuals and
what clients see

MODULE
FUNCTIONALITY



Modules consist of front-end and back-end. It is important to divide the two parts in  
order to communicate the requirements better. Let`s start with what is important 
for the front-end first. It is very important to explain each step as you go through 

the user story.

1. Mention the page the module needs to appear: 
(example home page, category page, product page)

2. Pinpoint exactly where you want to have it (example: 
see the screenshot on the right) Use arrows to draw 
attention

3. Give more information on how it should look like 
 (example: blue button which will say "Ask for quote") 

4. Give more information on how it should 
function (example: Once clicked, the button should expand and 
show two fields and a button) 

5. If you have any specific requirements about the styles 
(example color #FFFFFF, font Helvetica) 



Once you are done explaining the visuals on one of the pages, repeat the same of the other 
pages the module would be shown. If the module has functions like in the example we need 

to specify these. Here is another example as continuation of the previous one.

1. Mention what happens once the button is 
clicked (example: pop up appears)

2. Go through every field and explain where it comes 
from (example: see the screenshot on the right) Use 
arrows to draw attention

3. Say what should happen when the user clicks the 
button (example: the user receives a success message - 
Specify the message) 

4. If there are any changes of how the form looks or 
behaves on mobile device make sure to illustrate this 



Back-end, functionality and
what admins see

MODULE
FUNCTIONALITY 2



Now that we have covered the front-end visuals, it is part for the back-end admin. This is the 
place where the admin can change the module's functionality as well as collect data (if 

applicable) on how user interacted with it.

1. List all module's functions (example: Assign to 
category, assign to product, enable on)

2. Once you list all functions make sure to assign them 
corresponding options (example: product options will 
have three states show 0, show price, show original)

3. Briefly explain how each function differs (show 0 
triggers when the product price is equal to 0) 

TIP. It is always a good idea to see the admin of another 
module and try to anchor your ideas around it 

 TIP. If it is difficult to do this, you can always ask for help from your development team 



To Sum Up:
Make  a  doc ,  txt ,  google  docs  or  any  other  text  f i le  where  you  

wil l  f i l l  in  al l  of  the  info    

Write  a  module  overview

Describe  your  store  and  module  specif ics

Dive  deep  into  how  the  module  wil l  display  on  the  f ront -end  

and  how  an  user  wil l  interact  with  i t

Try  to  portray  module 's  back -end  and  functions

Don `t  try  to  save  t ime .  The  more  ref ined ,  the  more  accurate  

quote  you  wil l  get  +  you  can  always  refer  to  the  original  

specs  i f  there  i s  any  doubt  along  the  project



617  600  6661  

or  email  us  at  

sales@ i senselabs .com  
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Communication should always be HOT. 
That is, honest, open, and two-way. (Dan Oswald).  

Thank You!


